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Abstract

This research report investigates in the insights into the operations of eco friendly
companies and how they leverage profit with expenses to benefit the company itself and the
environment. The main research methods used were a content analysis along with a case study
on the company Ten Tree and Abeego. The data process involved phrases including eco-friendly
Canadian companies and eco friendly regulation.

Proposal
By performing a case study on the eco-friendly company Ten Tree, along with
analysis from other companies, I uncover how these companies leverage cost of being ecofriendly within their overall profits. Research on both non-for-profit companies and forprofit organizations showed how tax benefits affect both types of organizations while also
measuring how the success of eco-friendly companies compare alongside established
apparel companies. For Ten Tree in particular, insight will be provided on how planting
trees with every purchase has proved to be the most cost efficient outcome for their
company. Additional insight into the environment focused trend sheds light on the
negative side of promoting a company or product as “green.” An example of greenwashing
by using the environment as a marketing tactic will be mentioned with examples including
the Coca-Colas green coloured cans. By focusing on communications and social justice as a
way to leverage them as eco-friendly, I shed light on an industry that may or may not be
using the earth to cash in on the latest perceived trend.

